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Socialbots in the Context of Interaction: The Construction of
Machine Personality from the Perspective of Technological Logic

HAN Xiv' ZHANG Hong-shong” DOU Wei-hong’
( 1.School of Cultural Communication and Art China Women University Beijing 100101 China;
2.School of Journalism and Communication Beijing Normal University Beijing 100875 China;

3.School of Journalism and Communication LanZhou University Lanzhou Gansu 730000 China)

Abstract: How to view the machine personality of socialbots? Taking Xiaolce a socialbot as an example this
paper uses the expert interview to the construction of machine personality from the perspective of technological
logic. In the ascription of machine personality the producers carry on the persona giving through the construction
of the personal background and basic attributes the corpus giving through the big data training in the specific
context and the sensory giving from a single text to multimodal interaction. In the achievement of machine
personality the user characteristics mainly determine the attitude and preference of the socialbots and the rough
emotional labels are the reprocessing of the users behind the algorithmic framework the ultimate purpose of the
generation of machine personality is to achieve credible human-machine interaction. This paper further analyzes
the relationship between the ascription and achievement of machine personality in the machine behavior paradigm.

Key words: socialbot; machine personality; chatbot; personality; algorithm
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