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Ten Features and Trends of Chinese Online Advertising Market in 2020: Analytical Conclusions
on “China Online Advertising Data Report (2020}

Ding Hanging, Yang Ya, YU Guo—ming

Abstract: This paper summarized the ten features and trends of the Chinese online advertising market in 2020 on the
base data provided by the “China Online Advertising Data Report (2020)” , which were the pressure-bearing growth;
the rising price; platform differentiation; winner—take—all status quo; the long—tail power of the small and micro adver—
tisers; brand promotion with advertising effectiveness; brand customization by the digital natives; advertising perfor—
mance diverged by online—offline shift ability and demand elasticity; upgrowing emotion—based sales customer rela—
tionship; and the dedication to a new marketing ecosystem by the policies and regulations.
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