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5 * Elihu Katz and Mass Communication Studies: The Evolution of American Empirical Communication

Research Since the 1950s

*Zhan Ning

As a witness and participant of communication research for more than half of a century, Elihu Katz led
the establishment of the limited effect model as the dominant paradigm in the 1950s. He then managed to
broaden the map of media effects and saught more pathways and methods for audience research when
communication research faced crisis after the 1950s. Treating Katz’s significant works as the incarnations
of American communication research since the 1950s, this paper tries to connect the history of American
communication research to explore the communication studies” path and future directions. Influenced by
Paul Lazarsfeld, Robert Merton and Leo Lowenthal, Katz’s audience research absorbs more social
structure and cultural context analysis and adopts an interdisciplinary and multipath approach. Although
Katz still cannot completely avoid the influence of the functionalism of media effect research, a series of
his interdisciplinary and multipath communication researches based on the active audience model responds

closely to the key questions of modern society with the help of Gabriel Tarde’s theories.

23 * Money as Medium: Relationship, Action and Free Communication A Communication Sociological

Interpretation of Simmel’s Monetary Thought

-Li Huajun , Zhang Zhipeng

Georg Simmel’s understanding of currency communication has been ignored by previous studies.

Starting from his general thought, this paper attempts to clarify his media thought under his ideological
system , answer the question why money is a medium, and discuss the media connotation of money. On
this basis, this paper develops the explanatory theory of money in the dual dimensions of relationship—
action, and constructs a processual framework of taking money as the medium to analyze social
communication. The framework points out that the influence of money on communication ultimately
points to the communication sociological meaning of free communication, which has connotations for
the objectivity and networking of social relations, the individualization of social action subjects and the
diversification of social action paths. At the same time, free communication also shows the

characteristics of high-speed interaction and interpersonal indifference under the alienation of money.

39 » How the Booming Social Media Influenced the Credibility of Partisan Newspapers from 2009
to 20187

*Zhang Hongzhong Shi Weiying
In China, social media had become increasingly prevalent during the decade from 2009 to 2018.

126



Against this background, this study explores how the credibility of partisan newspapers that occupy a
particular political status among traditional media has changed from a longitudinal perspective. Based on
three surveys conducted simultaneously in four Chinese metropolitan cities ( Beijing, Shanghai,
Chengdu and Guangzhou) in 2009, 2012 and 2018 respectively, we find that: First, the credibility of
partisan newspapers experienced a gradual decrease. Second, people’s social media use has a positive
relationship with their perceived credibility of partisan newspapers. Third, the perceived credibility of
partisan newspapers from readers remained stable, while the credibility of non-eaders has significantly
decreased. Further, this study provides an explanation for this finding from the perspective of the

political system.

56 * Solving Problems in Short Video Copyright Governance: The Introduction and Construction of

Social Governance Models

*Feng Xiaoqing , Xu Yaocheng

The short video is becoming an important medium for mainstream media outlets. Controlling copyright
infringements and optimizing the ecology of short video copyright protection are an important aspect
for promoting the implementation of media integration strategy. They are also an important aspect in
the modernization of copyright governance. The current judicial and administrative governance, due to
its limited scope of application and its difficulty in establishing a regular mechanism, cannot
fundamentally solve the problems in short video governance. Therefore, it is necessary to adopt social
governance measures, and carry out cooperative governance by multiple social subjects within the
framework of legal system. It is also necessary to establish a long—term mechanism. The realization of
social governance in the field of short video copyright system should focus on reconciling the conflict
of interest among platforms, right-holders and the public. Based on the allocation of governance
resources and technical capacity , conflict of interest should be solved by exploring the construction of
a social governance mode that treats the platform as the core while integrating right-holders
cooperation and social public supervision. Under this mode, firstly it is necessary to clarify the
copyright protection standard for short videos in combination with a copyright restriction system.
Secondly , wellHfunctioning filtering mechanism through the coordination of the three parties should be

promoted.

77 + Criminalization Based on Times of Illegal Information Dessemination, Its Dilemma and Exit

Route: Reflections Based on 186 Criminal Judgment Documents and Relevant Judicial Interpretations

*Xiong Bo

The dissemination of illegal information on the internet is the main form of information network crime.
The frequency of online illegal information dissemination is usually regarded as the standard of
conviction in criminal judicial interpretation and practice. The occurrence of this phenomenon is mainly

due to the uncertainty risk and “moral panic” in the network social space, the precision of criminal

127



